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Visitor survey - public

Time spent at the fair

Up to one hour
1-2hours
2 -3 hours 37%
3 — 4 hours 30 %

4 — 5 hours

Over 5 hours

Cannot say [0 %

0% 20% 40% 60 % 80 % 100 %

Probability to visit the fair next time

Definitely

Probably

Probably not

Definitely not |2 %

Cannot say i3 %

57 %

0% 20% 40% 60 % 80 % 100 %
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Satisfaction with the Nordic Travel Fair Matka

7 = Very satisfied

1 = Not satisfied at all

Cannot say

0

2009

56 %

2%

3%

0%

0%

% 20% 40% 60 % 80 % 100 %

Did you visit the previous Matka fair?

100 %

80 %"

60 %"

40 %"

20 %"

0 %-

61 %

Yes

1%

No Cannot say
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Channels of communication/advertising Gender

100 %
Newspaper / pull-out in a °

newspaper
Interne%tre)rr?et
advertizing

Friends

Magazines / pull-out in a
Newsletter ’3}%&8‘%&?8
Travel Fair Matka 2009
Outdoor advertising

56 %

80 %"

61 %

60 % -
Television

Through work

Radio

Advertising letter by mail
Other

Cannot say |2 %

39 %

40 %+

20 %"

0% 20% 40% 60 % 80 % 100 %

0 %-
° Female Male
Age Visitors by region
Under 18 years Metropolitan area 73%
18 — 24 years
25 — 29 years Uusimaa
30 — 34 years Province of Southern
35 _ 39 Finland (excl. Metropolitan
- ears B89 % i
Y PRGN WELRSR)
40 — 44 years 14 % Finland
45 — 49 years 18 % Province of Eastern 29
Finland | ™
50 — 54 years 14 %
55 — 59 years Province of Oulu 1%
60 - 65 years 14% Province of Lapland |1 %
Over 65 years
Will not say |0 % Abroad |0 %
OI% 20% 40 % 60 % 80 % 100 % 0% 20% 40% 60 % 80 % 100 %
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Use of internet in planning/booking vacation travel

Planning the vacation/searching information 84 %
Booking a flight

Booking a hotel

Planning travel routes

Booking a boat trip

Booking a train trip

Booking a package tour
Booking a cottage/house
Booking a rental car

Booking excursions

Booking a bus trip

Booking a caravan/camping car
Other

Haven’t used internet |1 %

0% 20 % 40 % 60 % 80 % 100 %

Intentions to travel compared with the previous 1-3 years

Notably more than the previous 1-3 years

Somewhat more than the previous 1-3 years

As much as previous 1-3 years 50 %
Somewhat less than the previous 1-3 years

Notably less than the previous 1-3 years

Cannot say
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